RLH#EHIZE T IBEEN—F R TSV T+ — L EDRREEE
~TSURTA—L-ESRIADSMFER KL TEANFI/N 5 Z 55 E~
Platform business design in using customer card at downtown
—How individual incentive could accelerate platform business—

RILTRHIC T PBEEA— FE TS5y b I+ —L - EDRXERE
~T5y FIt—L - EDRIADOSMFERI3 L TEBIFIELEZ 558~
Platform business design in using customer card at downtown
-How individual incentive could accelerate platform business-
g B (D0 UE FEX - Masaki Unejima)

BEESS RN AR CBORA T« THITERE  REn TS et

[Abstract]
Purpose of this paper is to stress that individual and partial incentive is indispensable condition, when designing a platform
business: e.g. credit card business, open sourced software development environment.
This study has adopted case study research: one is with individual incentive, and the other is without individual incentive. And it
could reach one conclusion that individual incentive could make positive influence on the number of participants to a platform.
Its impact is 13% positive with individual incentive, on the other hand, is 16 % negative without individual incentive.
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